
Use Case: Drill Down On Any Spend Data Point
Media Analysis 
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Primary Use Case examples 

• View/Download an Ad
• Identify Breaking ads
• Visibility into Message Elements
• Pre-planning & post planning

Campaign Analysis
• Competitive Messaging Trends
• New Item Launch Support

Ad Creative Analysis Media Analysis Legal & Compliance Analysis

• Brand Compliance
• Royalty Analysis and Payment

Allocation
• Compliance ofMedia Spend

(multiple category 
compliance/media)

• Link Creatives with Top Level
Spend

• View Competitor Media Mix
• Spendingby Market
• Media Audience Targeting
• Pre and Post Planning Analysis

• Media outlet/placement
analysis



Drill down on any spend data point

You can use the solution to unpack any 
data point and easily see what creatives 

are contributing to that media spend in the 
Online Report within the Vivvix platform.

Business Question Answered

Was there a change of spend from the 
current period vs the prior period for my 

advertiser at the end of March 2023?

What creative generated the most 
spend in the current period?



Media analysis: Drill down on any spend data point

On the Advertiser Rankings Period over Period Chart hover over 
your retailer to see the breakout of spend. In reviewing the previous 
period (5/15/23 – 5/21/23) to the current period (5/22/23-5/28/23), 
media spend increased $3,072.31 for my Advertiser, Walmart.



Media analysis: Drill down on any spend data point

Select the Tabular Data View button
to view more granular details for
spend



Media analysis: Drill down on any spend data point

Easily view spend for each advertiser.
Select Tabular Options to view spend by Category,
Subcategory, and Product.
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Media analysis: Drill down on any spend data point

Select the Media Week column to sort by spend.
Amazon spent the most with $2,968.95 on their Amazon.com Prime
product during May 2023. ( 5/22/23-5/28/23)
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Media analysis: Drill down on any spend data point
Select the cell containing the 
total spend for the product. 
The Ad List will update to 
contain all creatives that 
contribute to the total spend.

Sort the Ad List by spend
to view the creative with
the most spend.
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Media analysis: Drill down on any spend data point

In the current media week (5/22/23-5/28/23), you can view the line item that is generating the most spend and
link it to the creative.

Amazon.com Prime product generated the most spend. Amazon spent $1m on this creative
(AMAZRT-105364) that ran May 9th 2023.
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vivvix simplified support 

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

Utilize the “Let’s Chat” to ask questions directly to a  
member of our support team. It is available in the 

bottom  right corner.

Live Chat Support Email

Within the solution there is a Help Center with step-by-
step playbooks and articles.

Interactive video training available here.

mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/0aba07ca-fe7b-4a7e-9b5a-e639ec3ef4af/courses/68f732f7-b724-476b-9903-8521c976d9cc/activities/b9d8ec06-38b9-4b34-8b51-7adb2c6728fe

