IVVIX

Use Case: Drill Down On Any Spend Data Point

Media Analysis




PRIMARY USE CASE EXAMPLES

AdCreative Analysis

+  View/Downloadan Ad
« |dentifyBreakingads
« Visibility into Message Elements

«  Pre-planning & post planning
Campaign Analysis

«  Competitive Messaging Trends
« NewltemLaunch Support

Media Analysis

« LinkCreativeswith Top Level
Spend

« ViewCompetitor Media Mix

«  SpendingbyMarket

« MediaAudience Targeting

« Pre andPostPlanning Analysis

« Mediaoutlet/placement
analysis

Legal &Compliance Analysis

+ BrandCompliance

* Royalty Analysis and Payment
Allocation

+ Compliance ofMedia Spend
(multiple category
compliance/media)



DRILL DOWN ON ANY SPEND DATA POINT

You can use the solution to unpack any
datapoint and easily see what creatives
are contributing to that media spend Iin the
Online Report within the Vivvix platform.

Business Question Answered

Was there a change of spend from the
current period vs the prior period for my
advertiser at the end of March 20237

What creative generated the most
spend inthe current period?




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT
JIVVIX

CREATIVE

Advertiser Rankings Period over Period

540.0m B Current Period Previous Period
iR AdIntel Library
DASHBOARDS
$30.0m
Walmart
Time Period S000s
$20.0m
B Current Period $9,005.08
[ FastTrack Weekly
Previous Period $5,93277
$10.0m
Total $14,937.85

]
Amazon Walmart Kahl's

5/22/23t0 5/28/23 and 5/15/23 to 5/21/23

On the Advertiser Rankings Period over Period Chart hover over
your retailer to see the breakout of spend. In reviewing the previous
period (5/15/23 - 5/21/23) to the current period (5/22/23-5/28/23),
media spend increased $3,072.31 for my Advertiser, Walmart.




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT

JIVVIX

CREATIVE

iR AdIntel Library

DASHBOARDS

REPORTS

D Fas

[ FastTrack Weekly

Advertiser Rankings Period over Period

540.0m B Current

Expand
&0 Tabular
sl uUm

Export
$20.0m Create Aler
5$10.0m

50 [
Amazon Walmart Kahl's

512212310 5/28/23 and 5/15/23 to 5/21/23

Select the Tabular Data View button
to view more granular details for
spend




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT

SUWINOD

I“‘,Ix Weekly Fast Track - GM : New Search v AR
Search
R A Ad Status ... DateRange ... Advertiser ...
DASHEOARDS Running v Last Media Week ~ Amazon... v
+ REFINE SEARCH
TOTALADS: 950 Television (26) | | Radio (15) | (Online Display (595) | [Mobile (208) | [Online Video (106) Tabular Data ~ GroupBy ~
[ FastTrack Weekly Bulk actions for your tabular view: — Tabular Bulk Actions Customize your tabular layout: #® Tabular Options...
|74 ADVERTISER - 174 MEDIA WEEK 21 Advertiser
[ | Category
3 Values 05/22/2023 1 Subcategory
B i Product
Amazon B Media Week 21
Kohl's $1,723.35
Walmart $9,005.08

Easily view spend for each advertiser.
Select Tabular Options to view spend by Category,
Subcategory, and Product.

3 Values S44,032.82




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT
IVVIX

CREATIVE Bulk actions for your tabular view: ~ Tabular Bulk Actions Customize your tabular layout: & Tabular Options ...
il
11t ADVERTISER - L1 CATEGORY 1i¥ SUBCATEGORY |1t PRODUCT 174 MEDIA WEEK 21 Advertiser
DASHBOARDS Category
3Values 8 Values 57 Values 122 Values 05/22/2023 Subcategory Q
Product 5
Amazon Retail Other Amazon.com Prime O 52,968.95 Media Week 21 @
Amazon Retail Other Multiple Products $2,861.32
REPORTS
Amazon Retail Other Amazon Book $672.98
[ Fas
i Amazon Retail Other Lighting 512.36
[ FastTrack Weekly
Amazon Retail Other Prime Student $8.89
Amazon Retail Other Amazon Basics Personal Care $11.98
3\Values 8 Values 57 Values 122 Values S44,032.82

Select the Media Week column to sort by spend.
Amazon spent the most with $2,968.95 on their Amazon.com Prime
product during May 2023. (5/22/23-5/28/23)




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT

Select the cell containing the
total spend for the product.

Bulk actions for your tabular view:  Tabular Bulk Actions

It ADVERTISER « | |}t CATEGORY

It} SUBCATEGORY

It} PrRODUCT

If4 MEDIA WEEK 21

. . 3Values & Values 57 Values 122Values 05/22/2023
The Ad List will update to
COﬂtal ﬂ al | Creatlves that Amazon Retall Othe \Amazon com Prime u} $2.968.95
. Amazon Retail Other Multiple Products $2.861.32
contribute to the total spend.
Amazon Retail Othe: Amazon Book $672.98
Amazon Retail Other Lighting 51236
Amazon Retail Othe Prime Student SB.89
Amazon Retail Other Amazon Basics Personal Care $11.98
Amazon Retail Other Electricals $146.27
Amazon Retail Other Baby Needs 5184
3Values & Values 57 Values 122Values S44,032.82
All Creatives
: O |ADCODE ADVERTISER PRODUCT MEDIA FIRST RUN DATE OCCURRENCES - ... SPEND (000S) -D.. |
Sort the Ad List by spend
1 | | O AMAZRT-105364 Amazon Amazon.com Prime Television May 9, 2023 BRG 510262
to view the creative with -
the most Spend 0O | AMAZE Amazon Amazon.com Prime Television May 22, 2023 430 45¢
(] AMAZRT-104305 Amazon Amazon.com Prime lelevision April 25,2023 551 S4BB.E
[} AMAZRT-102323 Amazon Amazon.com Prime Online Display March 13, 2023 5273
(] AMAZE Amazon Amazon.com Prime Online Display April 24, 2023 65 SN2.g
O AMAZF 05940 Amazon Amazon.com Prime Mobile May 15, 2023 3 596.(
[} Amazon Amazon.com Prime Online Display March 13, 2023 1 576
(]} AMAZRT-105318 Amazon Amazon.com Prime Cnline Display May 1, 2023 36 $55.
[} AMAZRT-108152 Amazon Amazon.com Prime Cnline Display April 17,2023 32 $49.73
[m] Amazon Amazon.com Prime Cnline Video May 15, 2023 4 53
a AMAZRT-103536 Amazon Amazon.com Prime Mobile April 3, 2023 3 531

Customize your tabular layout: & Tabular Options ...

Advertiser
Category
Subcategory 8
- c
Product E
2
Media Week 21 &
Table View -
Amazon




MEDIA ANALYSIS: DRILL DOWN ON ANY SPEND DATA POINT

Bulk actions for your tabular view: ~ Tabular Bulk Actions Customize your tabular layout: & Tabular Options ...
[Tt ADVERTISER - 1Tt CATEGORY |7t SUBCATEGORY 1t PRODUCT 1Tt MEDIA WEEK 21 Advertiser
Category
3Ivalues 8 Values 57 Values 122 Values 05/22/2023 Subcategary 8
- c
Product 3
Amazan Retail Other Amazon.com Prime a] 52,968.95 Media Week 21 @
Amazon Retail Other Multiple Products $2,861.32
Amazon Retail Othe Amazon Book $672.98
Amazon Retail Otha Lighting 31236 Creative Details for AMAZRT-105364
Amazon Retail Othe Prime Student 58.89 e
Tap And Order
Amazon Retail Othe Amazon Basics Personal Care $11.98
First Run May 9, 2023 — NBA TV — New York City — Basketball: NBA Summer League
Amazon Retail Other Electricals $146.27 pe $1.026.20
Amazon Retail Other Baby Needs S1.84 Spend (000s)- Lifetime $3,725.69
3Values 8 Values 57 Values 122 Values S44,032.82 686
2
All Creatives Parent Advertises Amazon
Amazon
O :ODE ADVERTISER PRODUCT MEDIA FIRST RUN DATE OCCURRENCES - ... SPEND (000S) -D.. |} ce Amazon.com Prime
) Retail
O AZRT-105364 Amazon Amazon.com Prime Television May 9, 2023 6B6 $1,026.20
Other
O AZRT-106392 Amazon Amazon.com Prime Television May 22, 2023 430 5563.65 Day Part Included in Occurrence Report
O AZRT-104305 Amazon Amazon.com Prime Television April 25,2023 551 S466.83 e Television
NBATV

Inld Creative

In the current media week (5/22/23-5/28/23), you can view the line item that is generating the most spend and
link it to the creative.

Amazon.com Prime product generated the most spend. Amazon spent STm on this creative
(AMAZRT-105364) that ran May 9th 2023.



VIVVIX SIMPLIFIED SUPPORT

Live Chat

Utilize the "Let's Chat” to ask questions directly to a
member of our support team. It is available in the
bottom right corner.

Within the solution there is a Help Center with step-by-
step playbooks and articles.

SupportEmail

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

o/

Interactive video training available here.



mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/0aba07ca-fe7b-4a7e-9b5a-e639ec3ef4af/courses/68f732f7-b724-476b-9903-8521c976d9cc/activities/b9d8ec06-38b9-4b34-8b51-7adb2c6728fe

