
Media analysis Use case: 
view spend at the product level



Primary Use Case examples 

Ad Creative Analysis
• View or Download an Ad

• Identify Breaking ads

• Visibility into Message Elements

• Pre- & Post-planning Campaign Analysis

• Competitive Messaging Trends

• New Item Launch Support

Media Analysis

• Near Real Time Visibility into Media Spend
• Link Creatives with Top Level Spend 
• View Competitor Media Mix
• Drill down on any Spend Data

Point
• Spending by Market
• Media Outlet and Placement Analysis 
• Media Audience Targeting
• Pre  and Post Planning Analysis 
• View Spend at the Product Level
• Confirmation of Co-Op Ad Spend

Legal & Compliance Analysis
• Brand Compliance

• Royalty Analysis and Payment 
Allocation

• Compliance of Media Spend 
(multiple category compliance/media)



View spend at the product level

You can use the Magnifier Solution to 

view spending information period over 

period at the product level. 

• The Reports Module 

• The Supplemental Offline Excel 

Report



How can I view a weekly scorecard by product 
in the reports module?



View spend at the product level in the reports module

1. In your report, view the Advertiser 

Rankings Period over Period Chart.

2. Click the 3 Dot Menu, then select Tabular.
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Tabular data view

1. Once the Tabular Data chart expands, you 

can customize the layout by selecting 

Tabular Options on the top right.  

Select Category, Subcategory and 

Product to get more granular. 

2. Select a Product in the tabular data 

view to get total ad spend for that specific 

product. 

The ad list below will populate to show 

you what ads make up the total ad spend.
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Utilizing the ad list filtered by product

In the last media week, Apple, Inc. spent 

$55,598.47 (000) on their “iPhone 15 Plus” 

Product. Utilizing the ad list for their product, 

you can view creatives and analyze what 

media types they are using. 



How many different ways can I view 
spending information by product for my 
top competitors in my supplemental 
offline excel report?



Access your offline spend report

1. In My Exports, click on the Offline tab at 

the top of the page, to access your report.

2. Click on the 3-Dot action menu, then 

choose Download.
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View the dashboard tab in the report

1. Once the excel report loads, you will see 

the main Dashboard tab, which will 

outline where you rank against your 

competitors, the Share of Voice (SOV), 

and spending trends for the week. 
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Offline excel report
Product Level Spend can be viewed in 6 different tabs in the offline excel report:

1. Week at a Glance

2. Spending Trend

3. Weekly Media Usage

4. Creatives

5. Detail

6. Advertiser Quick Pivot Table



View product level spend on the week at a glance tab
Week at a Glance: Lear the Advertiser % Share of Voice this week vs the previous week, at the 
product level.

Looking by Product, you can see the % 

Change in Advertising.  Amazon did not spend 

any dollars this media week on advertising 

their “Fire HD 8 Kids Edition or Amazon 

Echo Dot.”  

This media week they were spending ad 

dollars on “Amazon Basic Electrical and 

Amazon Echo Dot Kids”



View product level spend on the spending trend tab
Spending Trend: Get a year-to-date total and week-by-week view to identify spending trends on 
Category, Subcategory and Product levels. 

Viewing Year to Date (YTD) spend for Amazon, 

the product that generated the most spend 

YTD is the “Kindle” with $166 thousand. 



View product level spend on the weekly media usage tab
Weekly Media Usage: Understand what media types generated the most spend across various 

products.

Looking by Media, you can determine what 

product generated the most spend. Within the 

media, Cable TV, the product that generated 

the most spend was Amazon.com Prime.



View product level spend on the creatives tab

The creatives are linked to the ad spend at 

the product level, allowing you to see the data 

in a consolidated view. 

If you click on the ad code, you can view the 

ad in its entirety from the Search site.

Looking at the new creatives this media week 

highlighted in red, you can view the products 

being advertised. This media week, Amazon 

released 4 new creatives for their “Amazon 

Alexa” product. 



View product level spend on the detail tab

View all raw data spending data in a 

consolidated view, which will include the 

product level information. 



View product level spend on the advertiser quick pivot tab

1. Use the Select Variable column to apply 

product filters to the data. 

2. Drag and drop the product filter onto 

the main table to create new subtotals. 

Where you drop determines the subtotal 

breakout.

You can double click on any number in the 

table to drilldown to more detail.

For the Advertiser Amazon, you can easily see 

the breakout of spend for their Accessories, 

Amazon Access, Amazon Ad, and Amazon 

Alexa products.
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We’ve always got your back

In App Chat
Reach out directly to a member of our support team by clicking on “Let’s Chat” in Vivvix. 

24/7 Help Center
Visit our Help Center in Vivvix to view step-by-step playbooks, articles, and more.

Interactive Training 
Interactive general training are always available.

Email support
Email our support team Monday-Friday, 9 am – 8 pm EST at support@vivvix.com. 



©Competitive Media Reporting LLC dba Vivvix


	Slide 1: Media analysis Use case:  view spend at the product level  
	Slide 2
	Slide 3: View spend at the product level
	Slide 4: How can I view a weekly scorecard by product in the reports module?   
	Slide 5: View spend at the product level in the reports module
	Slide 6: Tabular data view
	Slide 7: Utilizing the ad list filtered by product
	Slide 8: How many different ways can I view spending information by product for my top competitors in my supplemental offline excel report?
	Slide 9: Access your offline spend report
	Slide 10: View the dashboard tab in the report
	Slide 11: Offline excel report
	Slide 12: View product level spend on the week at a glance tab
	Slide 13: View product level spend on the spending trend tab
	Slide 14: View product level spend on the weekly media usage tab
	Slide 15: View product level spend on the creatives tab
	Slide 16: View product level spend on the detail tab
	Slide 17: View product level spend on the advertiser quick pivot tab
	Slide 18: We’ve always got your back 
	Slide 19

