MEDIA ANALYSIS USE GASE:
VIEW SPEND AT THE PRODUCT LEVEL




PRIMARY USE CASE EXAMPLES

AD CREATIVE ANALYSIS MEDIA ANALYSIS LEGAL & COMPLIANCE ANALYSIS

+  View or Download an Ad « Near Real Time Visibility into Media Spend +  Brand Compliance
- Identify Breaking ads « Link Creatives with Top Level Spend . Eltl)gs;ttsifo/:nalysis and Payment
*  Visibility into Message Elements ) Viéw CIOMPEL 0T i ECIE hilbe - Compliance of Media Spend
. Pre- & Post-planning Campaign Analysis . B(r)li”n(tjown onany Spend Data (multiple category compliance/media)
+  Competitive Messaging Trends + Spending by Market
+  New Item Launch Support « Media Outlet and Placement Analysis
+ Media Audience Targeting

* Pre and Post Planning Analysis
+ View Spend at the Product Level

« Confirmation of Co-Op Ad Spend




VIEW SPEND AT THE PRODUCT LEVEL

You can use the Magnifier Solution to
view spending information period over
period at the product level.

- The Reports Module
- The Supplemental Offline Excel
Report
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HOW CAN | VIEW A WEEKLY SCORECARD BY PRODUCT
IN THE REPORTS MODULE?
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VIEW SPEND AT THE PRODUCT LEVEL IN THE REPORTS MODULE

] Iu“lx Weekly Fast Track - GM : New Search v n 9
In your report, view the Advertiser S N L
Rankings Period over Period Chart. CTE CITTTN T

e Click the 3 Dot Menu, then select Tabular. .
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TABULAR DATA VIEW

qu‘x Weekly Fast Track - GM : New Search ~ n 9

9 Once the Tabular Data chart expands, you J— S —— L
can customize the layout by selecting _ |

Tabular Options on the top right. DAGHBOARDS

TOTAL ADS: 33 Television (7)| (Online Video (15) | | Mobile (11) TabularData ~ GroupBy ~

Select Category, Subcategory and

Bulk actions for your tabular view: Tabular Bulk Actions Customize your tabular layout
Product to get more granular.
iser

11t ADVERTISER - 11t CATEGORY 114 SUBCATEGORY 114 PRODUCT 114 MEDIA WEEK &
2Values 9Values 18 Values 29 Values 01/22/2024 g
Ap, Smartphone I iPhone 15 Plus I $55,598.47 Product 2
e Select a Product in the tabular data
view to get total ad spend for that specific oo
Apple | Smartphone iPhone 15 Pro $0.26
product. .
2 Val 18 Values 29 Values $128,971.36

The ad list below will populate to show
you what ads make up the total ad spend.
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UTILIZING THE AD LIST FILTERED BY PRODUCT

Weekly Fast Track - GM : New Search v A 9
_

In the last media week, Apple, Inc. spent
$55,598.47 (000) on their “iPhone 15 Plus”
Product. Utilizing the ad list for their product, TOTALADS: 35 (Teleison (7] (onine ideo (1) (Wbl (1) TebularData = Groupsy -
you can view creatives and analyze what
media types they are using.

Bulk actions for your tabular view: Tabular Bulk Actions Customize your tabular layout £ Tabular Options

I} ADVERTISER “ I} cATEGORY |4 suscaTEGORY I} proDUCT It MEDIA WEEK 4 Adver
Category u

2Values Values 18 Values 29 Values 01/22/2024 I
Subcategory =

El

Apple Inc Wireless Communications Smartphone iPhone 15 Plus -] $55,598.47 Product @
Media Week 4

Apple Inc Wireless Communications Smartphone iPhone (no model) $60.298.85

Apple Inc Wireless Communications Smartphone iPhone $192.99

Apple Inc Wireless Communications Smartphone iPhone 15 Pro $0.26

Apple Inc Wireless Communications NA NA 5017

2Values 9 Values 18 Values 29 Values $l2ET=rn

Creative Details for APPLCO-32545

All Creatives

O | ADCODE ADVERTISER PRODUCT MEDIA FIRST RUN DATE OCCURRENCES - SPEND (000S) - D
O APPLCO-32545 Apple Inc iPhone 15 Plus Online Video uary 22, 2024 3 $3
[m] APPLCO-32544 AppleInc iPhone 15 Plus Online Video January 22, 2024 5 $
O APPLCO-31407 Apple Inc iPhone 15 Plus Television December 27, 2023 34

[m] APPLCO-32678 AppleInc iPhone 15 Plus Mobile January 22, 2024 3

O APPLCO-32653 Apple Inc iPhone 15 Plus Television January 23, 2024 32




HOW MANY DIFFERENT WAYS GAN I VIEW
SPENDING INFORMATION BY PRODUCT FOR MY
TOP COMPETITORS IN MY SUPPLEMENTAL

OFFLINE EXGEL REPORT?
JIVVIX



ACCESS YOUR OFFLINE SPEND REPORT

o In My Exports, click on the Offline tab at
the top of the page, to access your report.

e Click on the 3-Dot action menu, then
choose Download.

JW\"X My Exports

CREATIVE - X
Dashboards & Reports  Library  Offline
R Ad Intel Library -
EXPORT NAME TYPE
DASHBOARDS
JC Penney Report
JC Penney GRP Report Report
REPORTS Sherwin Williams CBG Report

@ Monthly Report

FORMAT

XLSM

XLSM

XLSM

15.62MB

16.03 MB

17.74 MB

DELIVERED ACTIONS
115 to 1/21/2024
11510 /2172024

November 2023
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VIEW THE DASHBOARD TAB IN THE REPORT

e Once the excel report loads, you will see
the main Dashboard tab, which will
outline where you rank against your
competitors, the Share of Voice (SOV),
and spending trends for the week.

Weekly Fast Track Report
Week Ending: 12-02-2023
*Graphics best supported by Excel 2010 or newer

JIVVIX

All dollars in thousands

Current Week Spending vs. Leader

Amazon IC Penney Gap

Period-to-Date Spending vs. Leader®

Total Market Spending Trend

Amazon JC Penney Gap Last Week 4 Week Trendline
Rank 1 11 -10 Rank 1 10 -9
Sov 28% 2% -26 Points SOV 31% 2% -29 Points *27%
5000s 516,852 5912 -515,940 5000s $213,806 $13,045 -$200,761
*Since Project Start Date: 08-27-2023 Dollars: 52,950 58,600 82,661 60,267
Week to Week Spending Shifts Weekly Advertiser Rankings ($000s)
Advertiser Decrease | Increase $000s % Change 25,000
Wal-Mart _ 12,145 56 Amazon was the top spender for the week. JC Penney ranked 11th.
Kohl's o -4,034 -42 20000
Home Depot = -2,038 -34
Target [ ] 1,312 -15
Dillard's B 1,252 97 15,000
Macy's [ -999 -1
Amazon . -968 -5
Ross Stores, Inc ' 781 127 10,000
BB&B I 437 38
IC Penney E -269 23
) Maxx i 221 14 5,000
Wayfair LLC i 137 7
Marshalls E 77 -4
) I N W e N
Amszon | Wal-Msrt | Macy's | Tarzet Kohl's :2;"; Wayfair LLC| Marshalls | T) Maxx Sm'::jslnc JCPenney | BB&B | Dillard's
[mThis week | 16,852 9,569 8,222 7,421 5,655 3,888 2,038 1,823 1,750 1,304 812 710 35
3 Dashboard | Creatives | YOY | Detail | WeekAtAGlance | SpendingTrend | WeeklyMediaUsage | ... & : []
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OFFLINE EXGEL REPORT

Product Level Spend can be viewed in 6 different tabs in the offline excel report:
1. Week at a Glance

2. Spending Trend

3. Weekly Media Usage
4. Creatives

5. Detall

6.

Advertiser Quick Pivot Table
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VIEW PRODUCT LEVEL SPEND ON THE WEEK AT A GLANCE TAB

Week at a Glance: Lear the Advertiser % Share of Voice this week vs the previous week, at the

product level.

Looking by Product, you can see the %
Change in Advertising. Amazon did not spend
any dollars this media week on advertising
their “Fire HD 8 Kids Edition or Amazon
Echo Dot.”

This media week they were spending ad
dollars on “Amazon Basic Electrical and
Amazon Echo Dot Kids”

Vivvix Weekly FastTrack Report

11/26/23 - 12/02/23

Show Category

Show Subcategory

(Trouble? Click Here)

Dollars shown in thousands

Week at a Glance

Advertiser Product/Campaign

Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon

4

Dashboard

Fire HD 10
Fire HD 8

Fire HD 8 Kids Edition
Fire Max 11
Amazon Kindle Scribe

Kindle

Bathroom Product

Amazon Basic Electrical
Amazon Echo

Amazon Echo Dot

Amazon Echo Dot Kids

Amazon Echo Loop
Amazon Echo Pop

Amazon Echo Show

Blink

Amazon Ring
Blink Video Doorbell
Amazon Luna

Rings
Creatives

YOY

Detail

WeekAtAGlance

3 20
2 7
0 1
3 15
1 1
0 0
0 1
19 16
1 1
0 1
53 62
2 18
94 121
45 62
12 39
9 0
136 353
1 4
0 0

SpendingTrend

This Week| Prev Week| $ Change| % Change

-14 -72
-5 -71
1 -86

-12 -80
0 -33
0 -65
-1 -84
3 18
0 0
1 -83
-9 -15

-15 -86

-28 -23

-17 -27

27 -68
of 4,459

216 -61
-4 -81
0 -82

WeeklyMediaUsage
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VIEW PRODUCT LEVEL SPEND ON THE SPENDING TREND TAB

Spending Trend: Get a year-to-date total and week-by-week view to identify spending trends on
Category, Subcategory and Product levels.

Viewing Year to Date (YTD) spend for Amazon,
the product that generated the most spend
YTD is the “Kindle” with $166 thousand.

Vivvix Weekly FastTrack Report
08/27/23 - 12/02/23

Show Category
Show Subcategory
(Trouble? Click Here)

Weekly Spending Trend
Advertiser Product/Campaign YTD Total*

Aug 27 23| 5ep 03 23| Sep 10 23| Sep 17 23
7 U U o o

ARITTa ZoTi
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon

4

Dashboard

Week Beginning:

AIMMTaZurr rime 1Tdone’

Fire HD 10

Fire HD 8

Fire HD 8 Kids Edition
Fire Max 11

Amazon Kindle Scribe
Kindle

Multiple Sliced Breads
Smucker's Uncrustables
Organic Hot Dogs

Alexa Image

Qutdoor Power Equipment
Qutdoor Product
Bathroom Product
Faucets

Lawn And Garden Products
Amazon Basic Electrical
Scotts Multiple Products
Amazon Echo

Amazon Echo Dot
Amazon Echo Dot Kids
Amazon Echo Loop

Creatives | YOY | Detail

32
21

37

459
46

WeekAtAGlance

Wk 1

=]

M +
OO 0000 WHOoO~NOoOo 000 0o-oo

Spending'i:re nd

Vr{/eeklyMeaiaUsage
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Wk 2 Wk 3 Wk 4
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0
1 8 4
0 0 0
0 0 0
0 1 0
0 0 0
3 0 0
0 0 0
5 4 1
4 2 1
1 4 40
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0



VIEW PRODUCT LEVEL SPEND ON THE WEEKLY MEDIA USAGE TAB

Weekly Media Usage: Understand what media types generated the most spend across various

products.

Looking by Media, you can determine what
product generated the most spend. Within the
media, Cable TV, the product that generated
the most spend was Amazon.com Prime.

Vivvix Weekly FastTrack Report

11/26/23 - 12/02/23

Current Week Spending

Advertiser
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon

» Dashboard

Creativés YOY I

Product/Campaign
Amazon Shipping
Amazon Smart
Amazon Smart Plug
Amazon Warehouse Deals
Amazon Wedding Registry
Amazon.com
Amazon.com Business
Amazon.com Prime
Appliances - Minor
Auto

Auto Parts/Accessories
Automotive

Baby Needs

Bathroom Product
Beauty Aides

Beauty Aids

Blink

Blink Video Doorbell
Bookstores

CDs & DVDs

Detail

1,12

oo o000 0000000 oOoooooo

WeekAtAGlance

1,43

OO 00000000 o0OoOhO OO0 o oo

SpendingnTrend

0 0
0 0
0 0
0 0
0 0
0 0
0 0
130 56
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
Weekly

OO0 0000000000000 000
‘Rl e B e Bl wn T wn Y oo Y o B o B o I e Y o Y e T o TR e T e T e Y o Y o Y o Y e ]

MediaL]sage
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VIEW PRODUCT LEVEL SPEND ON THE CREATIVES TAB

The creatives are linked to the ad spend at
the product level, allowing you to see the data
in a consolidated view.

If you click on the ad code, you can view the
ad in its entirety from the Search site.

Looking at the new creatives this media week
highlighted in red, you can view the products
being advertised. This media week, Amazon
released 4 new creatives for their “Amazon
Alexa” product.

Vivvix Weekly FastTrack Report
08/27/23 - 12/02/23

(Click on Ad Code to see the ad at competitrack.com)

Note: New creatives for the week are in red. Spending and =

Creative List With Ad Spend and Occurrence Cou

Advertiser M Ad Code v

Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon
Amazon

AMAZRT-143898
AMAZRT-144072
AMAZRT-144983
AMAZRT-144990
AMAZRT-145042
AMAZRT-100809
AMAZRT-100830
AMAZRT-101041
AMAZRT-101464
AMAZRT-101483
AMAZRT-101521
AMAZRT-106312
AMAZRT-106335
AMAZRT-106344
AMAZRT-106369
AMAZRT-108413
AMAZRT-108437

3

| Dashboard | Creatives

Format/Length

JPEG

JPEG

JPEG

JPEG

JPEG

Custom Large
Half Page Ad
Leaderboard
Leaderboard
Half Page Ad
Custom lLarge
Custom Large
Medium Rectangle
Custom Large
Leaderboard
Leaderboard
Custom Large

M Media v
Mobile
Mobile
Mobile
Mobile
Mobile

Online Display
Online Display
Online Display
Online Display
Online Display
Online Display
Online Display
Online Display
Online Display
Online Display
Online Display

Online Display| s

AMAZAT- 144934

hittpu/lwww.amazon.com/bi node=2260298011

NOLEADTEXT

Novembar 27, 2023 — National - Internet Movie Database

$0.24

s0.91

AMaZon Arexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa
Amazon Alexa

YOY | Detail | WeekAtAGlance | SpendingTrend | Wi

Zf15[20235

Aexa | Tols

“Alexa, turn the lights pink.”
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VIEW PRODUCT LEVEL SPEND ON THE DETAIL TAB

Vivvix WeeklyFastTrack Report

View all raw data spending data in a 12623 - 1[0 Show Categary
COﬂSOlIdated VleW, Wthh Wl” Include the (Run Pivot Tables from this list for further analyses) ::Saasuusté:c;:egory

Note: This table shows occurrences for the currentreportweek . If you need cumulative occurrences, pl (Trouble? Click Here)

product level information.

Occurrence List

Advertiser M Ad Code M Media(1) M Headline M Product/Campaign ~ LEG M RunDate* [ MediaOutlet
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Saint Louis 11/26/2023|KMQV
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Columbus, OH 11/26/2023 WBNS
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Sacramento 11/26/2023| KOVR
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products San Antonio 11/26/2023|KENS
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Birmingham 11/26/2023| WIAT
Amazon AMAZRT-133880 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Pittsburgh 11/26/2023|KDKA
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products National 11/26/2023| Syndicated Netwc
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products San Francisco 11/26/2023| KPIX
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Greensboro-Winston Salem 11/26/2023| WFMY
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Charlotte 11/26/2023| WSOC
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Houston 11/26/2023| KHOU
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Greenvil-Spart-Ashevil-An 11/26/2023| WSPA
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products San Diego 11/26/2023|KFMB
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Minneapolis-Saint Paul 11/26/2023| WCCO
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Jacksonville 11/26/2023| WIXT
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Nashville 11/26/2023| WTVF
Amazon AMAZRT-133889 |Television RUFUS HATES BEING STUCK INSIDE LUCKILY AMY SAVED Multiple Products Miami-Fort Lauderdale 11/26/2023| WPLG

» Dashboard | Creatives | YOY | Detail | WeekAtAGlance | SpendingTrend | WeeklyMediaUsage | ... () 14 >




VIEW PRODUCT LEVEL SPEND ON THE ADVERTISER QUICK PIVOT TAB

o Use the Select Variable column to apply
product filters to the data.

e Drag and drop the product filter onto
the main table to create new subtotals.
Where you drop determines the subtotal
breakout.

You can double click on any number in the
table to drilldown to more detail.

For the Advertiser Amazon, you can easily see
the breakout of spend for their Accessories,
Amazon Access, Amazon Ad, and Amazon
Alexa products.

Vivvix Weekly FastTrack Report o
08/27/23 - 12/02/23

Media Type (Al M
Category (All) -
Sybrategary (ALY -
Product/Campaign (All) -

Recw A v
Media Outlet (All) -
Week of (All) -
Month (AllY -
Quarter (Al M
Year (All) -

Dollars shown in thousands

Sum of AdSpend

|Advertiser ~ |Total
Amazon Vivvix Weekly FastTrack Report
08/27/23 - 12/02/23
Bed Bath & Beyond
Dillard's _ _
Filters Select Variable
Home Depot
Jcpenney Media Type ()] -
\ Category (All) -
Kohl's Subcategory (Al -
Macy's Market (Al -
Media Outlet [:\)] -
Marshalls Week of (All) M
Ross Stores. Tnc g""t? gi:g >
uarter M
C > .| Weeklyhe, (Al =
Dallacs chown o tho
Sum of AdSpend IProduct/Campaign -
Advertiser X (5] ‘Amazon Access Amazon Ads Amazon Alexa
Amazon 1.27 416.24 1,777.81 379.38
Grand Total 1.27 416.24 1,777.81 379.38
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WE'VE ALWAYS GOT YOUR BACK

IN APP CHAT

Reach out directly to a member of our support team by clicking on “Let’s Chat” in Viwvix.

24/7 HELP CENTER

Visit our Help Center in Vivvix to view step-by-step playbooks, articles, and more.

INTERACTIVE TRAINING

Interactive general training are always available.
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EMAIL SUPPORT

Email our support team Monday-Friday, 9 am — 8 pm EST at support@vivvix.com.
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