
Use Case: View Competitor Media Mix
Media Analysis 



6

Primary Use Case examples 

• View/Download an Ad
• Identify Breaking ads
• Visibility into Message Elements
• Pre-planning & post planning

Campaign Analysis
• Competitive Messaging Trends
• New Item Launch Support

Ad Creative Analysis Media Analysis Legal & Compliance Analysis

• Brand Compliance
• Royalty Analysis and Payment

Allocation
• Compliance ofMedia Spend

(multiple category 
compliance/media)

• Link Creatives with Top Level
Spend

• View Competitor Media Mix
• Spendingby Market
• Media Audience Targeting
• Pre and Post Planning Analysis

• Media outlet/placement
analysis



View competitor media mix

You can use the solution to understand 
media spending shifts by category, 
advertiser, or product in the Vivvix 

platform. 

Business Question Answered

Were there any shifts of media spend 
for my competitor in the last week of 

Quarter 1?



Media analysis: view competitor media mix 

To answer the business question, we need to 
adjust out date to reflect the last week in Quarter 
1. Select Custom Date Range to March 25 – March 
31st. 

Select Search. 

Pro Tip: Use Refine Search to adjust your search 
to include category or product if needed. 



Media analysis: view competitor media mix 

In the dashboard, scroll to the Leading Advertisers Media Mix Chart to view 
spend by media type. The date range is set to the last 7 days of the 1st

quarter: 3/25/23-3/31/23



Media analysis: view competitor media mix 

Hover over your competitor in the bar graph to view the
break out of spend by media type. My competitor Progressive 
spent a total of $17,363.48 million in the last week of Quarter 1. 
While 62% of spend was allocated for TV, there was also 
activity for mobile, online video, online display, and radio.

Select the export button to download the chart
image in a variety of formats. Select Download Excel 
to view the break out of spend by media type for each 
competitor. 
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Media analysis: view competitor media mix 

Leverage the chart to understand where you stand against the competition



8

Media analysis: view competitor media mix 

Comparing a previous week’s 
spend data (3/18/23-
3/24/23) to another week 
(3/25/23-3/31/23), you
can determine if there has 
been a shift in spend.
Select Date Range to adjust 
your date. Select Search. 
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Media analysis: view competitor media mix 

Using the Leading Advertisers Media Mix chart, I can quickly see that Domino’s had the highest share of
spend the week of 3/18/23 and Progressive had the highest share of spend the week of 3/25/23. Progressive spent more in TV the week of 

3/25/23,  compared to the week 3/18/23. Dominos decreased spend in TV the week of 3/25/23.
There was also a shift in spend for my other competitors. 
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Media analysis: view competitor media mix 

Exporting the data into excel, I am able to view spend by media type in more detail to determine shifts in spend.

While TV, Mobile, and Online Display Spend decreased the week of 3/25/23 , Online Video increased. 
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vivvix simplified support 

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

Utilize the “Let’s Chat” to ask questions directly to a  
member of our support team. It is available in the 

bottom  right corner.

Live Chat Support Email

Within the solution there is a Help Center with step-by-
step playbooks and articles.

Interactive video training available here.

mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/6335fc4f-0714-4f29-80de-a0676ae1d7e1/courses/f97f4260-68dc-4a09-8412-9028ae9586de/activities/0b0ba37a-fb81-416d-840e-faac33b26d70

