
Use case
media audience targeting



Primary Use Case examples 

Ad Creative Analysis
• View or Download an Ad

• Search for an Ad

• Identify Breaking ads

• Visibility into Message Elements

• Pre- & Post-planning Campaign Analysis

• Competitive Messaging Trends

• New Item Launch Support

Media Analysis
• Link Creatives with Top Level Spend

• View Competitor Media Mix

• Spending by Market

• Media Audience Targeting

• Pre and Post-Planning Analysis

• Media outlet/placement analysis

• Conformation of Co-op Ad Spend

Legal & Compliance Analysis
• Brand Compliance

• Royalty Analysis and Payment 
Allocation

• Compliance of Media Spend 
(multiple category compliance/media)



Media Audience Targeting

TV audience estimates can be measured in 2 ways:

1. Gross Rating Points (GRPs = households)

2. Target Rating Points (TRPs = demographics, such as age)  

Vivvix can provide offline excel reports to confirm the audience for your media spend is accurate by leveraging 

GRPs/TRPs for:

• General Media Television

• Hispanic Television

• African American Television

• Spot TV – Nationalized & Localized

Note: Service availability is contingent on Nielsen Media Research’s 
confirmation that you are a licensed subscriber to Nielsen’s TV audience data.  



Where can I find GRP data to understand how 
my top competitor’s campaign performed?

Can I compare how my competitor’s campaign 
performed across different demographics?

Business Questions Answered



Access and download your offline spend report
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1. In My Exports, click on the Offline tab at the top of 

the page, to access your report.

2. Click on the 3-Dot action menu, then choose 

Download.
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Select the detail tab

Once the excel report loads, you 

will see the main Dashboard Tab, 

which will outline where you rank 

against your competitors, the 

Share of Voice (SOV), and 

spending trends for the week. 

1. In Order to view GRP’s, select 

the Detail Tab
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Select the detail tab

The Household Audience is the 

raw number of households or 

people in a demographic that were 

exposed to the campaign. 

The Household Rating represents 

the Numerator component of the 

rating calculation. The Household 

rating is the audience as a percent 

of the market universe population, 

anywhere from 0-100. 

1. In the Detail tab, scroll to the 

right and you will be able to 

find the GRPs represented in 

the columns titled Household 

audience and Household 

ratings.
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Utilizing the GRP data will 

help to understand the raw 

number of households the 

Amazon’s campaign was

revealed to.



Select the detail tab

1. Scroll to the Target Rating Point (TRP) data 

columns to help indicate the percentage of 

adults (F 25-54) that this campaign reached. 
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We’ve always got your back

In App Chat
Reach out directly to a member of our support team by clicking on “Let’s Chat” in Vivvix. 

24/7 Help Center
Visit our Help Center in Vivvix to view step-by-step playbooks, articles, and more.

Interactive Training 
Interactive general training are always available.

Email support
Email our support team Monday-Friday, 9 am – 8 pm EST at support@vivvix.com. 
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