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DASHBOARD

Users can search and download creatives along with monitoring competitive spend in near real-time.
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Advertiser

The Carousel of Ads

Select any ad to view it in a larger pop-up box, review the market(s) or
review the ad details. Use the arrows on the left or right to scroll through

up to 10 tabs of ads in the carousel.

The Carousel of Insights

Includes multiple bar and pie charts based on your selected search
options. Easily analyze these charts to answer your business question.

The Ad List
Curated list of ads based on your search. View this list in Table,

Thumbnail and Details View
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CAROUSEL OF ADS
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VIEW AN AD IN THE CARQUSEL OF ADS
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Just Circle It

Select Download Creative if you
want only this ad.
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DASHBUARD INSIGHTS: CAROUSEL OF INSIGHTS

Leading Advertisers Media Mix
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Creatives Running by Category
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LEADING ADVERTISERS MEDIA MIX

View all of the advertiser spending by media type: traditional and digital.

Leading Advertisers Media Mix
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G Expand

Export

Download Excel

Download JPEG
Download PNG

Download PDF
Tide i ;
' e

Deselect media types, to narrow
down your search.

Hover over the advertiser’s bar in the
chart to see the breakdown of their
media spend.

Expand the advertiser set by clicking
on the ellipsis menu. To download
the chart, click on Export. You have
the option to see details in JPEG,
PNG, PDF, and excel.
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COUNT OF CREATIVES RUNNING BY ADVERTISER & MEDIA TYPE

View the number of creatives for each advertiser by media type.

Creatives Running by Advertiser and Media Type
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Deselect media types, to narrow
down your search.

Hover over the advertiser’s bar in the
chart to see the breakdown of their
creative count.

Expand the advertiser set by clicking
on the ellipsis menu. To download
the chart, click on Export. You have
the option to see details in JPEG,
PNG, PDF, and excel.
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COUNT OF CREATIVES RUNNING BY COMPETITOR

View the number of creatives for each advertiser by media type.

Creatives Running by Competitor
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WE'VE ALWAYS GOT YOUR BACK

IN APP CHAT

Reach out directly to a member of our support team by clicking on “Let’s Chat” in Viwvix.

24/7 HELP CENTER

Visit our Help Center in Vivvix to view step-by-step playbooks, articles, and more.

INTERACTIVE TRAINING

Interactive general training are always available.
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EMAIL SUPPORT

Email our support team Monday-Friday, 9 am — 8 pm EST at support@vivvix.com.
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