
Use Case: Link Creatives with Top Level Spend
Media Analysis 
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Primary Use Case examples 

• View/Download an Ad
• Identify Breaking ads
• Visibility into Message Elements
• Pre-planning & post planning

Campaign Analysis
• Competitive Messaging Trends
• New Item Launch Support

Ad Creative Analysis Media Analysis Legal & Compliance Analysis

• Brand Compliance
• Royalty Analysis and Payment

Allocation
• Compliance ofMedia Spend

(multiple category 
compliance/media)

• Link Creatives with Top Level
Spend

• View Competitor Media Mix
• Spendingby Market
• Media Audience Targeting
• Pre and Post Planning Analysis

• Media outlet/placement
analysis



Link creatives with top level spend

You can view occurrences and high level 
spend for a campaign in the Vivvix 
platform. 

Business Question Answered

How much spending and activity 
is focused on a specific 

category for my top 
competitors year to date?



Media analysis: link creatives with top level spend

For your search, select:
• Running ads for Ad Status, as we want to see 

all ads not just new or breaking ads. 
• Year to Date for the Date Range
• Click Refine Search for the pop up menu to

appear and select Category

Note: If needed you can select your advertisers,
but in this example we want to see all the
advertisers included in my competitive set.



Media analysis: link creatives with top level spend

After you make 
your other 
selections in 
Refine Search, 
click Search. 

Category will emerge into the dashboard view. 
Select Software for the Category

Note: If needed you can select subcategories of interest, but in this example
we want to see all activity included for the software category.



Media analysis: link creatives with top level spend

Select the “View Ad” to 
view the Workday ad in its 
entirety. 

The Dashboard will automatically upload. Scroll down to the Ad List, in
Table View, where you will find the results. Sort the Ad List by Spend. 

Based on the search, Workday spent heavily on TV. It is listed as the first 
line item in the ad list. 
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Media analysis: link creatives with top level spend

To export specific ads, select the 
check boxes next to the Ad Code then 
select the Export Results chip. 

Select the 
Items dial to 
export the 
whole ad list 
into Excel. 
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Media analysis: link creatives with top level spend

Select Ad List –XLS as your 
export type to download the 
creative and spending 
information via excel to easily 
see the total amount of ads 
ran. Select Send & the file will 
download. 
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Media analysis: link creatives with top level spend

Reviewing the most heavily supported creative in the Dashboard allows us to see how much of their total spend was behind that one
creative. Workday spent $14m on a TV ad, promoting finance and human resources. Celebrities Paul Stanley, Ozzy Osbourne, Joan Jett, Billy 

Idol, + Gary Clark JR are featured. 
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Media analysis: link creatives with top level spend

Downloading the excel file of 
the creative and spending 
information, I see that my 
competition is advertising 
their software
using TV +, Digital (Online
Display, Online Video, Mobile )
media types. If I want to 
compete with the most heavily 
weighted creative, I need to 
promote my product using 
these media types.
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vivvix simplified support 

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

Utilize the “Let’s Chat” to ask questions directly to a  
member of our support team. It is available in the 

bottom  right corner.

Live Chat Support Email

Within the solution there is a Help Center with step-by-
step playbooks and articles.

Interactive video training available here.

mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/6335fc4f-0714-4f29-80de-a0676ae1d7e1/courses/0ca853e3-24c6-4d00-8716-ee60f0018127/activities/21504bb5-2fd1-4ff6-9896-01abedef2f8b

