IVIX

Use Case: View Spending by Market

Media Analysis




PRIMARY USE CASE EXAMPLES

AdCreative Analysis

+  View/Downloadan Ad
« |dentifyBreakingads
« Visibility into Message Elements

«  Pre-planning & post planning
Campaign Analysis

«  Competitive Messaging Trends
« NewltemLaunch Support

Media Analysis

« LinkCreativeswith Top Level
Spend

« ViewCompetitor Media Mix

«  SpendingbyMarket

« MediaAudience Targeting

« Pre andPostPlanning Analysis

« Mediaoutlet/placement
analysis

Legal &Compliance Analysis

+ BrandCompliance

* Royalty Analysis and Payment
Allocation

+ Compliance ofMedia Spend
(multiple category
compliance/media)



VIEW SPENDING BY MARKET

You can use the solution to view spending
information and how it is being broken out
oy market in:

The Vivvix Dashboard

Business Question Answered

Which print ad from my competitor
generated the most spend over the last
3monthsin 2023 inthe NYC market?

Did the print campaign runin any other
local markets”?




MEDIA ANALYSIS: VIEW SPENDING BY MARKET
JIVVIX

Dashboard : New Search v

A

[ -~

CREATIVE ‘ Q
= vty . Select Date Range. For your search, select Last 3
Months for the Date Range.

DASHBOARDS

Mar 2023 Jun 2023

9 Dashboard
Su Mo Tu We Th Fr

Yesterday Su Mo Tu We Th Fr Sa

TOTALADS: |

REPORTS

Leading Advertisers Media Mix

B Online Video

B Television Mobile Online Display

@ Radio B Print

lobile (12432) | (Online Video (11755) | (Opt-In Email (1853) | ( Print (1114) CroupBy ~

Sortby: OSpend @ FirstRunDate

() Lowe's LOWERT-28492 [) Kinder Chocolate KCHOFB-0195

Markets Details

Television T

Creatives Running by Advertiser and Media Type

Online Display B Television Mobile B Online Video
@ Organic Social @ Radio Opt-InEmail £
Outdoor 8 Cinema V EEETERY (©




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

JIVVIX

CREATIVE
® AdIntel Library

DASHBOARDS

© Dashboard

& Hisp

REPORTS

Dashboard : New Search v [
\

Q

1 Status

0 ¥
Running v

Additional Filters

Q

O Coop Advertisers

O Language

B Market

O Media Outlet
O Message Elements
O Target

O Length

Add Filters

Click Refine Search and the pop up menu will
appear. Select Market and click Add Filters.

Markets will emerge into the Dashboard view.
Pro Tip: You can select additional Filters, such as

Advertiser, Category, and Media Type to customize
your search.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET
JIVVIX

Dashboard : New Search v

A <

CREATIVE

[ —

® Adintel Library kel

o Multicultural) v New York City,NY v

DASHBOARDS

> Dashboard

Print (360) | (Mobile (1712)

TOTALADS: 23100

Television (11179) | (Radio (2665) | | Online Display (4888)

REPORTS
Top Creatives By Spend

() Journey Health & LifestyleZ40QPM-0004

[ Northwell Health NORTHC-3162

Television

Creative Details for Z4OQPM-0004

4.OPTIMUM

Online Video (1434)

(J) Optimum

Pro Tip: Make sure the carousel of ads is sorted by
Spend. This will allow you to see what creatives

generated
Outdoor (261) | | Cinema (1) GroupBy ~
Sortby: @Spend O FirstRunDate
ZZ8TL-2563 [J) Ford Automobiles FORDAU-97243

sleep chair
855-266-9509

T
et |

The Dashboard will upload to show all activity related
to New York City over the last 3 months.

Select View Ad onthe Print ad to view the ad in its
entirety.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

Select Markets to view the markets thisadranin

Creative Details for Z40QPM-0004 View Ad Markets More Details Related Ads
[ Journey Health & LifestyleZ40QPM-0004

Markets Details Selected Date Range
(03/01/2023 - 06/01/2023)

MARKET MEDIA QUTLET FIRST RUN DATE LAST RUN DATE OCCURRENCES - DATE RA... SPEND (000S) - DATERAN.. |
You can't abways lie down in bed and
;""" '.‘;‘;“"""‘ o Cincinnati,OH Cincinnati Enguirer 03/03/2023 06/01/2023 Pl 3,54159
ip or bac
other allments
. Phoenix.AZ Arizona Republic 03/02/2023 05/2712023 42 1186.74
Oklahoma City,OK Oklahoma City Daily Oklahoman 03/03/2023 05/31/2023 44 93501
New York City.NY Bergen County Record 03/02/2023 06/01/2023 55 639.30
New York City,NY Asbury Park Press 03/02/2023 05/31/2023 54 541.00
t sny decor. Call now! v
t P Indianapolis.IN ndianapolis Star 03/06/2023 08/01/2023 30 526,31
yerfect,
sieepchair Milwaukee, W Milwaukee Journal Sentinel 03/08/2023 05/31/2023 37 44981
New York City.NY Westchester Journal News 03/02/2023 06/01/2023 62 364.38
Orlando-Daytona Beach,FL Florida Today 03/02/2023 06/01/2023 49 34613

Evansville,IN Evansville Courier & Press 03/02/2023 05/30/2023 82 31751

Greenvil-Spart-Ashevil-4h.SC Greenville News 03/08/2023 05/31/2023 41 29202

View Spend at the top right of the chart & sortby  [remme e el e i 284,59
Spend | n descend | ng Order Asheville Citizen Times 03/08/2023 06/01/2023 39 28214

Binghamton Press & Sun-Bulletin 03/03/2023 06/01/2023 43 26912

Viewing spend at the market level, we see that sprnereE e Leacer e oBrs2023 5 26535
this creative alsoran in other local markets over | eeonceren == sl s “ e
thelast 3 months.. Nashuille Tennessean 03/05/2023 012912023 0 i
South Bend Tribune 03/04/2023 05/31/2023 50 238.02
You can also select Lifetime (01/01/2019- @ Pornipedtnd @ Greopens
6/01/2023) to view market level spend for the full
lifetime of the ad. Select Download Grid to export all the Market
Details for this ad to Excel.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

Market Details for Z40QPM-0004

Export is based on occurrences between 03/01/2023 - 06/01/2023. Export may not contain all occurrences across the creative's lifetime.

Market

Cincinnati,OH

Phoenix, AZ

Oklahoma City, OK

Mew York City, NY

Mew York City, NY
Indianapolis,IN
Milwaukee, W1

Mew York City,NY
Orlando-Daytona Beach,FL
Evansville,IN
Greenvil-Spart-Ashevil-An,SC
Erie,PA
Greenvil-Spart-Ashevil-An,SC
Binghamton, NY

Springfield, MO

lackson, MS

Mashville, TN

South Bend-Elkhart,IN

Des Maoines, |A

Palm Springs,CA
Tallahassee-Thomasville,FL
Wilmington, NC

Boston,MA

Mew York City,NY
Knoxville, TN

Los Angeles,CA

Fort Myers-Naples,FL
Savannah,GA

Green Bay-Appleton, Wi
Tampa-Saint Petersburg,FL
Springfield-Decatur-Champ,IL
Lowisville,KY

Saint Louis, MO
Orlando-Daytona Beach,FL
Raleigh-Durham,NC
Cleveland-Akron (Canton),OH
Portland, OR

Tampa-Saint Petersburg,FL
Rochester, NY

Columbus, OH
Greenvil-Spart-Ashevil-An,SC
Harrisburg-Lancaster-York, PA

Bormnieda SN

Media Outlet

Cincinnati Enguirer

Arizona Republic
Oklahoma City Daily Oklahoman
Bergen County Record
Asbury Park Press
Indianapolis Star
Milwaukee Journal Sentinel
Woestchester Journal News
Florida Today

Evansville Courier & Press
Greenville News

Erie Times-News

Asheville Citizen Times

Binghamton Press & Sun-Bulletin

Springfield News-Leader
Jackson Clarion-Ledger
Mashville Tennessean
South Bend Tribune

Des Moines Register

Palm Springs Desert Sun
Tallahassee Democrat
Wilmington Star-Mews
Worcester Telegram & Gazette
Morth Jersey Herald Mews
Knoxville News-Sentinel
Wentura County Star
Naples Daily News
Savannah Morning Mews
Green Bay Press-Gazette
Sarasota Herald-Tribune
Springfield Journal-Register
Louisville Courier-Journal
St. Louis Post-Dispatch
Ocala Star-Banner
Fayetteville Observer
Akron Beacon Journal
Salem Statesman-Journal
Tampa Bay Times
Rochester Democrat and Chron.
Columbus Dispatch
Spartanburg Herald-Journal
York Daily Record

A 1o

Z40QPM-0004-markets_report-2023 ®

First Run Date

|| Market

| |New York City,NY
|| New York City,NY
|| New York City,NY
|| New York City,NY
| |Mew York City,NY
| |Mew York City,NY
| |New York City,NY
| |Mew York City,NY
| |MNew York City, NY

3/3/2023
3/2/2023
3/3/2023
3/2/2023
3/2/2023
3/6/2023
3/8f2023
3/2/2023
3/2/2023
3/2/2023
3/8/2023
3/8/2023
3/8/2023
3/3/2023
3/3/2023
3/4/2023
3/5/2023
3/4/2023
3/3/2023
3/6/2023
3/5/2023
3/7/2023
3/3/2023
3/2/2023
3/3/2023
3/4/2023

|| Market Details for Z4A0QPM-0004
||[Export is based on occurrences between 03/01/2023 - 06/01/2023. Export may not contain all occurrences across the creative's lifetime.

Last Run Date

- Media Outlet

6/1/2023
5/27/2023
5/31/2023

6/1/2023
5/31/2023

6/1/2023
5/31/2023

6/1/2023

6/1/2023
5/30/2023
5/31/2023

6/1/2023

6/1/2023

6/1/2023
5/31/2023
5/30/2023
5/29/2023
5/31/2023
5/28/2023
5/29/2023
5/31/2023
5/31/2023
5/28/2023

6/1/2023
5/28/2023

6/1/2023

S —

Bergen County Record

Asbury Park Press

Westchester Journal News

Morth Jersey Herald News

East Brunswick Home Mews Tribu
Middletown Times Herald-Recorc
Bridgewater Courier News
Marristown Daily Record
Poughkeepsie Journal

Exported on June 2nd 2023 at 10:40:28 am from AdIntel.Vivvix.com

~ | First Run Date

71
42
a4
55
54
30
37
62
43
82
a1
61
39
43
39
43
an
50
10
35
37
43
39
71
31
43

Occurrences - Date Range (03/01/ Spend (000s) - Date Range (03/01/

3541.59
1186.74
935.01
639.2
541
526.31
449.81
364.38
346.13
317.51
292.02
284.59
232.14
269.12
265.35
248.11
238.57
238.02
222.6
212.68
208.95
195.54
154.42
191
185.36
133.34

~ | Last Run Date

3/2/2023
3/2/2023
3/2/2023
3/2/2023
3/2/2023
3/2/2023
3/3/2023
3/14/2023
3/4/2023

Vivvix tracks many Publicationsin
the New York City market.

The total sum for this creative in all the
Publicationsin the New York City
marketis S2039.

This print campaign alsoranin
other local markets, such as Chicago,
Atlanta, Detroit, and Cincinnati.

~ | Occurrences - Date Range (031 ~ | Spend (000s) - Date Range (03/ ~ f

6/1/2023 55 539.3
5/31/2023 54 541
6/1/2023 62 364.38
6/1/2023 71 191
6/1/2023 29 109.16
6/1/2023 a8 84.06
6/1/2023 30 57.32
5/25/2023 14 29.7
5/31/2023 36 23.48




VIEW SPENDING BY MARKET

You can use the solution to view spending
information and how it is being broken out
oy marketin:

The Vivvix Online Report

Business Question Answered

Which competitor has the most share
of spend inthe New York City market in
the last media week?




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

FastTrack Weekly : New Search

JIVVIX

h 9o

[~

2

CREATIVE .
AdStatus ... DateRange ...
Running v Last Media Week

REFINE SEARC

| Last Media Week

[} FastTrack Weekly

May 2023

Su Mo Tu We Th Fr Sa Su

23 24 25 26 27

Jun 2023
Mo Tu We Th

Fr Sa

Inthe Online Report, select Date Range.
For your search, select Last Media Week.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

JIVIX

CREATIVE

@ AdIntel Library

DASHBOARDS

[) FastTrack Weekly

REFINE SEARC

Additional Filters

Q

O Coop Advertisers

O Language

FastTrack Weekly : New Search v 0 %
a [
AdStatus ... DateRange ...

Running v Last Media Week

B Market

O Media Outlet
O Message Elements
O Target

O Length

Add Filters

Click Refine Search and a pop up menu will appear.
Select Market and type in New York City or the local
market(s) you care about. Once you click add filters,
then click Search.

Pro Tip: You may also select additional filtersin
Refine Search, such as Advertiser, Category, or
Media Type to customize your search.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

J I “ “ Ix FastTrack Weekly : New Search v Ao
g [
CREATIVE J

AdStatus ... DateRange ...

Running Last Media Week v

DASHBOARDS
+ REFINE SEARCH

TOTALADS: 67746  [Television (8432) | (Radio (5945)) 'Online Display (25108) | (Mobile (14856)] (Online Video (12637) | | Print (767) The Report W||| Up|oad based on your Search A‘t ‘the
top right of the page, you can view a graphical

Ist P 3% 1 $9971m
B . "1 summary of the Share of Spend across your
[ FastTrack Weekly Your Ranking Current Period Your Share Of Spend Market Spend Currer

competitorsin the pie chart.
Advertiser Rankings Period over Period i Share of Spend ; H

Top 8 Advertisers

$40.0m B Current Period Previous Period
B Amazon
TD Ameritrade
§30.0m @ Adobeinc.
Toro
B eBay
o B Google
$20.0 Hulu
Chevralet
$10.0m
50
Amazon  TDAmeritrade  Adobelnc Toro eBa Google Hulu Chevrole
512212310 5/28/23 and 5/15/23 10 5/21/23 512212310 5/28/23
Advertiser Rankings Year over Year : Leading Advertisers Media Mix Y 67746 items ['j) l:—-l:]
540.0m B Current Pericd Period Last Ye...
B Television Online Display Mabile B Online Video

M Padin B print



MEDIA ANALYSIS: VIEW SPENDING BY MARKET

Share of Spend
Top 8 Advertisers

B Amazon

TD Ameritrade
B Adobeinc.

Toro
Amazon @ eBay

@ Google

S000s % of Total Hulu

Chevrolet

$33,304.39 20

512212310 5/28/23

Expand

Tabular

Export

The chart can easily be
exported in avariety of
formats, which could be
helpful for an analysis or
project you may be working
on.

Download Excel

Download JPEG

Download PNG

Download PDF

Amazon had the most share of spend in New York City over the last media week.




VIEW SPENDING BY MARKET

You can use the solution to view spending
information and how it is being broken out
oy marketin:

Supplemental Offline Excel Report

Business Question Answered

How can | view spend for a particular
media week across 3 different markets?




MEDIA ANALYSIS: VIEW SPENDING BY MARKET
IWI)( My Exports

CREATIVE

) Select Offline to view your offline reports.

Dashboards & Reports  Library  Offline

® AdIntel Library

EXPORT NAME TYPE FORMAT SIZE DELIERED ACTIONS
DASHBOARDS

Report XLSM 2.49MB 5/22to 5/28/2023

Weekly Fast Track Report

REPORTS

) FastTrack Weekly Hisp

Select the horizontal three dots to
download your report.
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MEDIA ANALYSIS: VIEW SPENDING BY MARKET

Vivvix Weekly FastTrack Report

|Weekly FastTrack Report
01/02/23 - 02/05/23

Filters Select Varia

Media Type (all) -
Category (Al -
Subcategory (Al -
Product/Campaign (Al -
Market (Al -
Media Outlet (Al -
Week of (Al -
Month (Al hd
Quarter (Al -
Year (Al -

Dollars shown in thousands

Sum of AdSpend

Advertiser > | Total

Bergdorf Goodman 112.41
Bloomingdale's 497.48
Brunello Cucinelli 55.65
Chanel Apparel & Accessories 483.55
Gucci Apparel & Accessories 1,125.89
Louis Vuitton 4,043.83
Neiman Marcus 362.25
Met-A-Porter.com 258.09
MNordstrom 1,977.48
Prada Apparel & Accessories 550.05
Saks Fifth Avenue 946.80
Veronica Beard 136.59
YvesSaintLaurent 96.77
Alexander McQueen 3.84
Christian Louboutin 64.25
Farfetch 93.24
MR PORTER 12.48
ModaOperandi.COM 40.90
Mytheresa.com 15.39
Prada Beauty 12.28
Shopbop.com 19.26
YvesSaintLaurent Beaute 64.52
Grand Total 10,972.98

(C} 2023 Competitive Media Reporting, LLC d/b/a Vivwix.

4« » .. | SpendingTrend WeeklyMedialsage

MediaTrendSummary

MediaOutlet

Creatives

PaidSocialCreatives

Detail

AdvertiserQuickPivot

When you open the report, shift to the
Advertiser's Quick Pivot Tab.
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MEDIA ANALYSIS: VIEW SPENDING BY MARKET

Vivvix Weekly FastTrack Report

Weekly FastTrack Report

01/02/23 - 02/05/23

Media Type (Al -
Category (Al -
Subcategory (Al -
Product/Campaign (Al -
Market | (Al -
Media Outlet (Al hd
Week of | (Al -
Month (Al -
Quarter (Al -
Year (Al -

Dollars shown in thousands

Sum of AdSpend

Advertiser - | Total
Bergdorf Goodman 112.41
Bloomingdale's 497.48

Brunello Cucinell 55.65

Use the Select Variable column to apply
the market and week filters to the data.
For Market select:

«  New York City, NY

« Philadelphia, PA

- Washington, DC

Select the Media Week of interest. In this
example, 1/9/235 will be selectead.




MEDIA ANALYSIS: VIEW SPENDING BY MARKET

1 |Vivvix Weekly FastTrack Report

» Weekly FastTrack Report

3 |01/02/23 - 02/05/23

4

]

6

7

8 |Media Type (Al -

§ |Category (Al h

10 |Subcategory (Al h

11 |Product/Campaign {aln -

12 [Media Outlet (Al h

13 \Week of 1/9/2023 -

14 |Month (Al h

15 |Quarter (Al h

16 |Year {aln -

17 Dollars shown in thousands

18/ Sum of AdSpend |market X

19 |Advertiser - |New York City Philadelphia Washington, DC Grand Total
20 |Bergdorf Goodman 0.03 0.03
21 |Bloomingdale's 65.14 10.61 16.75
22 |Neiman Marcus 0.12 0.12
23 |Grand Total 6.17 10.61 0.12 16.90

24

Drag and drop the
markets filter onto the
main table, to see the
breakout of spend by
New York City,
Philadelphia and
Washington.

You caninclude pivot tables to view market level data in whatever way you need to answer your most pressing business questions.

Bloomingdales spent the most in the Philadelphia market and the leastin the New York City market the week of 1/9/23.

Bloomingdales did not have any media spend in the Washington market.




VIVVIX SIMPLIFIED SUPPORT

Live Chat

Utilize the "Let's Chat” to ask questions directly to a
member of our support team. It is available in the
bottom right corner.

Within the solution there is a Help Center with step-by-
step playbooks and articles.

SupportEmail

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

o/

Interactive video training available here.



mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/6335fc4f-0714-4f29-80de-a0676ae1d7e1/courses/f97f4260-68dc-4a09-8412-9028ae9586de/activities/0b0ba37a-fb81-416d-840e-faac33b26d70

