
Use Case: View Spending by Market
Media Analysis 
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Primary Use Case examples 

• View/Download an Ad
• Identify Breaking ads
• Visibility into Message Elements
• Pre-planning & post planning

Campaign Analysis
• Competitive Messaging Trends
• New Item Launch Support

Ad Creative Analysis Media Analysis Legal & Compliance Analysis

• Brand Compliance
• Royalty Analysis and Payment

Allocation
• Compliance ofMedia Spend

(multiple category 
compliance/media)

• Link Creatives with Top Level
Spend

• View Competitor Media Mix
• Spendingby Market
• Media Audience Targeting
• Pre and Post Planning Analysis

• Media outlet/placement
analysis



View spending by market

You can use the solution to view spending 
information and how it is being broken out 

by market in:

• The Vivvix Dashboard

Business Question Answered

Which print ad from my competitor
generated the most spend over the last 

3 months in 2023 in the NYC market?

Did the print campaign run in any other 
local markets?



Media analysis: view spending by market

Select Date Range. For your search, select Last 3 
Months for the Date Range. 



Media analysis: view spending by market

Click Refine Search and the pop up menu will 
appear. Select Market and click Add Filters. 

Markets will emerge into the Dashboard view. 

Pro Tip: You can select additional Filters, such as 
Advertiser, Category, and Media Type to customize 
your search. 



Media analysis: view spending by market

Pro Tip: Make sure the carousel of ads is sorted by 
Spend. This will allow you to see what creatives 
generated the most spend. 

The Dashboard will upload to show all activity related 
to New York City over the last 3 months. 

Select View Ad  on the Print ad to view the ad in its 
entirety. 
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Media analysis: view spending by market Select Markets to view the markets this ad ran in

Select  Download Grid to export all the Market 
Details for this ad to Excel. 

View Spend at the top right of the chart & sort by 
spend in descending order. 

Viewing spend at the market level, we see that 
this creative also ran in other local markets over 
the last 3 months.. 

You can also select Lifetime ( 01/01/2019-
6/01/2023) to view market level spend for the full 
lifetime of the ad. 
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Media analysis: view spending by market
Vivvix tracks many Publications in
the New York City market.

The total sum for this creative in all the
Publications in the New York City
market is $2039.

This  print campaign also ran in
other local markets, such as Chicago,
Atlanta, Detroit, and Cincinnati.



View spending by market

You can use the solution to view spending 
information and how it is being broken out 

by market in:

• The Vivvix Online Report

Business Question Answered

Which competitor has the most share 
of spend in the New York City market in 

the last media week?



Media analysis: view spending by market

In the Online Report, select Date Range. 
For your search, select Last Media Week.



Media analysis: view spending by market

Click Refine Search and a pop up menu will appear. 
Select Market and type in New York City or the local 
market(s) you care about. Once you click add filters, 
then click Search. 

Pro Tip: You may also select additional filters in 
Refine Search, such as Advertiser, Category, or 
Media Type to customize your search.



Media analysis: view spending by market

The Report will upload based on your search. At the
top right of the page, you can view a graphical
summary of the Share of Spend across your
competitors in the pie chart.



Media analysis: view spending by market
The chart can easily be 
exported in a variety of 
formats, which could be 
helpful for an analysis or 
project you may be working 
on. 

Amazon had the most share of spend in New York City over the last media week. 



View spending by market

You can use the solution to view spending 
information and how it is being broken out 

by market in:

• Supplemental Offline Excel Report

Business Question Answered

How can I view spend for a particular 
media week across 3 different markets?



Media analysis: view spending by market

Select Offline to view your offline reports.

Weekly Fast Track Report

Select the horizontal three dots to
download your report.  



Media analysis: view spending by market

When you open the report, shift to the 
Advertiser’s Quick Pivot Tab. 



Media analysis: view spending by market

Use the Select Variable column to apply
the market and week filters to the data.
For Market select:
• New York City, NY
• Philadelphia, PA
• Washington, DC

Select the Media Week of interest. In this 
example, 1/9/23 will be selected.



Media analysis: view spending by market

Drag and drop the
markets filter onto the
main table, to see the
breakout of spend by
New York City,
Philadelphia and 
Washington. 

You can include pivot tables to view market level data in whatever way you need to answer your most pressing business questions.

Bloomingdales spent the most in the Philadelphia market and the least in the New York City market the week of 1/9/23. 
Bloomingdales did not have any media spend in the Washington market. 
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vivvix simplified support 

Simply email the Vivvix Support team at
support@vivvix.com with any questions.

Utilize the “Let’s Chat” to ask questions directly to a  
member of our support team. It is available in the 

bottom  right corner.

Live Chat Support Email

Within the solution there is a Help Center with step-by-
step playbooks and articles.

Interactive video training available here.

mailto:adintelsupport@numerator.com
https://vivvix.northpass.com/learning_paths/6335fc4f-0714-4f29-80de-a0676ae1d7e1/courses/f97f4260-68dc-4a09-8412-9028ae9586de/activities/0b0ba37a-fb81-416d-840e-faac33b26d70

