
Media analysis Use case: 
media outlet and placement analysis



Primary Use Case examples 

Ad Creative Analysis
• View or Download an Ad

• Identify Breaking ads

• Visibility into Message Elements

• Pre- & Post-planning Campaign Analysis

• Competitive Messaging Trends

• New Item Launch Support

Media Analysis

• Near Real Time Visibility into Media Spend

• Link Creatives with Top Level Spend 

• View Competitor Media Mix

• Drill down on any Spend Data

Point

• Spending by Market

• Media Outlet and Placement Analysis 

• Media Audience Targeting

• Pre  and Post Planning Analysis 

• View Spend at the Product Level

• Confirmation of Co-Op Ad Spend

Legal & Compliance Analysis
• Brand Compliance

• Royalty Analysis and Payment 
Allocation

• Compliance of Media Spend 
(multiple category compliance/media)



Media outlet and placement analysis
You can use the Magnifier Solution to have visibility into competitive ad spend at the Media 

Outlet and Program Level. Also view the media selected as a way to understand who your 

competition is trying to reach with their messaging.



What media outlets are my competitors using to 
launch their new ad campaign?

Which outlet did their ad run the most and 
where did they spend the most?



Run a search in the dashboard

1. Select Refine Search, then choose 

Advertiser and/or Product

2. Select Running Ads for Ad Status. 

3. The date range in the dashboard 

defaults to the Last 7 Days. You can 

select a different date range.

For this example, select Year to Date.
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Select the advertiser and/or new product

1. Select your Brand under the Advertiser 

filter. In this example select Johnson & 

Johnson Band Aid.

In the Product filter, select Band-Aid > 

Flexible Fabric Adhesive Bandages.

2. Select Search to run your search.
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View the markets this campaign ran in

• The results will appear based on your 

search criteria. You can view the 

creatives in the Carousel of Ads.  

1. Select Markets to verify when and 

where the ad ran. 
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Sort and export the grid

• Next to the DMA column, you will see 

the Media Outlet column. You can sort 

the grid by Occurrences, Spend or any 

other column. 

1. Select Download Grid to export this list 

in Excel. 
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Media outlet analysis
Sorting the grid by Occurrences, Band-Aid 

ran this ad the most on National Cable in New 

York Magazine. 

Sorting by Spend, they spent the most running 

this ad on AccuWeather.com

Utilizing the downloaded excel file, you can 

easily sort, filter and pivot the data for further 

analysis. 



What media programs are my competitors 
utilizing to launch their new ad campaign?



View media placement in the offline excel report

• In My Exports, click on the Offline tab at 

the top of the page, to access your 

report.

• Click on the 3-Dot action menu, then 

choose Download.
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View media placement in the offline excel report

Once the excel report loads, you will see the 

main Dashboard Tab, which will outline 

where you rank against your competitors, the 

Share of Voice (SOV), and spending trends 

for the week. 

• Select the Detail Tab3



Filter list by product/campaign

• Sort and filter the columns to view the 

creative in question. Filter your list by 

Product/Campaign.  

• Scroll over to the 

Program/PageCount/Format Column 

to view all the programs this competitor 

is using to launch their campaign.
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Sort by spend

1. Sort the AdSpend column to view the 

program and media outlet that the most 

expensive occurrence ran on. 
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Media placement analysis

In the Detail Tab you can view all raw 

spending data in a consolidated view. This 

tab includes Market, Media Outlet, Media 

and Program level information. 

You can easily sort any column to answer 

many questions regarding what programs or 

publications your competitors are using.  



We’ve always got your back

In App Chat
Reach out directly to a member of our support team by clicking on “Let’s Chat” in Vivvix. 

24/7 Help Center
Visit our Help Center in Vivvix to view step-by-step playbooks, articles, and more.

Interactive Training 
Interactive general training are always available.

Email support
Email our support team Monday-Friday, 9 am – 8 pm EST at support@vivvix.com. 
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